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Make debit cards
add up for your bank

For consumers around the world, debit cards have long been a mainstay of the banking and
payments experience. But when they debuted in the 1970s, the concept of paying directly
from your bank account was nothing short of revolutionary.

as contactless purchases gained
appeal. In Germany... girocard
payments jumped by nearly €1
Until the debit card, no payment method - other than cash - could show retailers in real ‘ billion over the course of 2020J
time that customers truly had the funds to cover their transaction. . 0

an increase of 21.7% from 2019.
In the 1990s, debit cards soared in popularity alongside the worldwide adoption of '
interconnected ATM networks. Then, as contactless payments became the norm, use of 7 In the Netherlands, deblt Card
debit cards only continued to increase - even since the rise of mobile payment apps. TA . ,' transactions accounted for 79%
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' » of debit card payments worldwide,
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So, it’s easy to take debit cards for granted and see them as just another mandatory " — J/ | Of a” retall pU rChaseS IN 20 20;
banking service. But what if they could help you win over a new generation of customerss - ove rtaklng CaSh payments in a”
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v ; sectors for the first time. Debit
- card payment volumes jumped by
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"i-gett)gj gs upwards of 20% in the U.S. and the
j Credit:lechatnoir U.K. as well ”

Dr. Bernardo Batiz Lazo, Professor of Fintech History and Global Trade, Northumbria University

1ReThink Quarterly, How debit cards changed our lives, 2022
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® 338%

88% of bank managers believe they
understand the needs of Gen Z account
holders but 34% of Gen Z do not agree that
traditional banks understand their needs

Source: IBM, How banks can cater to Gen Z customers, December 2022

Q@ 46%

46% of Gen Zers are stressed out all or
most of the time, mostly about their
long-term financial future and their

day-to-day finances

Source: Deloitte, 2023 Gen Z and Millennial Survey, June 2023
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Mind the
generation gap

As a modern bank, you face a difficult question when it comes to customers. Namely, how
do you strike a balance between retaining your loyal older account holders and attracting a
new generation?

For continued growth, it’s increasingly critical that banks boost their appeal to a younger
audience: not only Millennials, but also Generation Z.

By 2030, Gen Z’s income is set to grow 400% to $S33 trillion and will account for more than a
quarter of global earnings.?

As the first digital natives, Gen Z account holders have high expectations of the banking
experience. With the right approach to debit, you could exceed these standards, delight the
next generation of customers and keep your current customers happy, too.

Critically, Gen Zers are also infrequent users of credit. With many simply not qualifying
for credit solutions, their typically low credit score can affect their ability to buy big-ticket
purchases like a car. So, it’s increasingly important to be able to mine your debit data for
insight on Gen Z behavior, preferences and creditworthiness.

But disparate tools, disjointed data and unconnected interfaces can stand in your way — and
make you even less relevant to your target market.

2 GfK, A fresh look at Gen Z and Millennials, February 2023
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Understand
what's at stake

You can’t do the best for your debit business without a clear, up-to-date view of the risks,

rewards and opportunities it presents.

And you can’t get that comprehensive visibility from multiple disconnected systems and
spreadsheets.

For informed decision making, risk management and compliance, you need ways to turn
raw data into real intelligence - fast.

2. et actionable
INnsights for debit
card management

Deliver real-time data on debit

activity and portfolio profitability.

Uncover and analyze previously
iInaccessible data.

Base decisions on facts and
real-time intelligence.

Gain a consolidated view of
customer and market data.
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3. Provide - Engage with customers
customer » as they want you to
self-service ¥

When customers can’t complete a process digitally from end to end, having to call a
Flevate the customer experience with contact center is a major inconvenience.
tools for managing individual debit
needs.

Let’s be clear: younger generations want an integrated digital experience.

So, to get all that lifetime value from Millennials and Gen Z, you can’t just stitch
together disparate tools like chatbots and SMS. These need to work in harmony with
other service channels as part of a well-connected whole.

Who needs the aggravation when there could be seamless integration?

Allow customers to control where, on
what and how much a card is used.

Offer a seamless and fully configurable
environment through an intuitive user
iInterface.

Add new features and functions easily
and accelerate innovation with the
latest capabilities.
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Evolve your working
environment

Fragmented systems, spreadsheets and data don’t just stop you from getting
actionable insights; they hinder your ability to solve customers’ problems.

Solutions should be simple to deliver as proactively as possible. But when you run
multiple systems, it can take too long to implement and activate new features.

Then you’re left with a convoluted environment that frustrates employees and
customers alike.

Add value with an
open ecosystem

Provide a single, comprehensive user interface for multiple activities: debit, ATM, fraud,
reports, card processing and customer self-service.

Get user-friendly tools that are easy and fast to onboard, train up on and master.

Add capabilities, not complexities with solutions for loyalty, rewards, fraud detection and
dispute resolution, as well as mobile and digital APIs and data tools.
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A checklist for modern
debit payments

Make sure you're ready to understand, evolve and engage with a payments
platform that offers:

A hybrid cloud approach

Decide where your core sits most safely and functions best: in the mainframe
or a private or public cloud.

Turn your debit strategy into action with a technology vendor

that can help you - Open architecture

Increase aqility, the user experience and the transparency of your bank’s inner
- Eliminate technical complexity and cost uncertainty workings.

- Deliver a single strategic solution P COm pOﬂeﬂtlzed teCh ﬂOlogy

. Reduce costs through automation Improve your speed to market and easily switch capabilities on and off.

. Pricing based on use
gelttYI m a : - Pay only for the functions you need, as and when you need them.

Credit: Eva-Kat APl connectivity

Integrate easily with new technologies and make your platforming a working
developer sandbox.

- Drive digital transformation in the cloud

- Continually improve functionality

- Achieve the highest level of global compliance
- Integrate best-of-breed third-party solutions

- Meet your needs and keep you ahead of change
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Welcome to a new way
to process debit cards

Your modern debit strateqgy starts here. With FIS® Payments One Debit Suite, debit
card management is all set for the next generation of account holders — and your
latest wave of growth.

Get all the modern answers with FIS



https://www.fisglobal.com/products/fis-payments-one-debit-suite
http://

About FIS

FIS is a leading provider of technology solutions for financial institutions and businesses of all sizes and
across any industry globally. We enable the movement of commerce by unlocking the financial technology
that powers the world’s economy. Our employees are dedicated to advancing the way the world pays,
banks and invests through our trusted innovation, absolute performance and flexible architecture. We

help our clients use technology in innovative ways to solve business-critical challenges and deliver superior
experiences for their customers. Headquartered in Jacksonville, Florida, FIS ranks #241 on the 2021 Fortune
500 and is a member of Standard & Poor’s 500® Index. To learn more, visit FISglobal.com. Follow FIS on
Facebook, Linkedln and Twitter (@FISGlobal).

www.fisglobal.com/contact-us
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r_' I S ADVANCING THE WAY THE WORLD
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