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The intelligent way to shop and pay

Are you ready for the agentic age
of shopping<

Shopping is changing again — and agentic Al is driving the transformation. As the shift
continues from purely transactional payments to intelligent, data-driven ecosystems,
Al agents are poised to browse and make purchases on behalf of humans.

This next-generation shopping experience is known as “agentic commerce.” It's
revolutionary, but also secure and can move money on existing payment rails —
accelerating change without reinventing the wheel.

Agentic commerce is designed to increase customer convenience while boosting
engagement. For participants in the payments ecosystem, whether financial
institutions, retailers or brands, it’s also a significant chance to provide the greatest
value with every purchase.

Don't miss out on agentic opportunities.

FIS

By 2030, Al agents could help generate up to $1 trillion in orchestrated retail revenue
in the U.S. alone, with global projections reaching as high as S5 trillion.
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The future of shopping has already started. Acting within rules defined by consumers,
Al agents can now search for, source, negotiate and complete purchases -
transacting on their own and at superhuman speed.

And as these advanced bots shop, they get customers the best deal: not just the right
price but also the greatest rewards. Loyalty, offers and benefits are key factors and
Al agents never miss a chance to maximize value.

Consumers can be confident from the rules they’ve set that their Al agent will always
stick to their personal preferences, such as price, brand, frequency of purchase and
payment method.

“Agentic acceleration is coming from the center of gravity in retail. When Walmart
announced a partnership enabling purchases through Google’s Gemini app, it signaled
more than experimentation. It suggested that the world’s largest retailer is coming

to view agent-mediated checkout as something inevitable. The pace for agentic
commerce may be increasingly set not by consensus but by necessity.”

PYMNTS, Al Agents Start Shopping and Payments Firms Adapt, Februar
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ransforming the transactional
Into the intelligent

For Al agents to make the best purchasing decisions and deliver the most value to
consumers, they need up-to-the-minute intelligence to accompany every payment.

That could mean information about the transaction — a complete view of where,
when and how much is purchased. Or it could mean deeper insight into the shopping
basket — a digital-receipt view of exactly what is being bought, line by line.

With these two perspectives on commerce, card-linked offers can either reward
customers based on where they shopped and how much they spent, or apply value
with true precision at the item level.

Thanks to advances in technology, it's become possible for the payments ecosystem
to share a detailed view of the shopping basket, as well as a straightforward view of
the time, location and transaction amount.

Now, without adding friction, buyers and
sellers can extract more value from each
purchase and unlock more opportunities
for personalized offers.

IS

“The rise of basket-level insights has been a game-changer. By unlocking granular
data about what, when and where consumers buy, we've helped empower financial
institutions, retailers and brands to deliver hyper-personalized offers, reduce fraud
and optimize marketing ROI. This shift from transactional to relational payments was a
trend we saw coming, and it has been gratifying to see our early investments pay off.”
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Keeping agentic commerce safe

No amount of extra value and convenience is worth compromising the security of
payments. For total confidence in agentic commerce, consumers need to know their
Al agents are transacting safely.

The good news is that agents will only ever use pre-approved or approved payment
methods to complete a purchase. So, the financial services industry remains just as
integral to agentic commerce as it does to in-person or card-not-present payments.

Al agents might be changing the shopping experience. But since payments happen
through existing authorization, authentication and dispute networks, card-issuing
financial institutions will keep providing the infrastructure, security protocols and
payment systems that are essential for protecting transactions and delivering
seamless customer experiences.

Added value plus bulletproof security.
What's not to like?

“The way the first agentic Al experiences are delivered will be crucial factor in how quickly the
technology is adopted. It's all about first impressions. If the customer’s first interaction with
this new experience isn’t ideal, they may decide not to adopt it quickly.”



https://urlisolation.com/browser?clickId=24613953-B657-4281-938F-C56F0B899D8F&traceToken=1773388475%3Bfisglobal_3_hosted%3Bhttps%3A%2Fbcove.video%2F4r5C4eN&url=https%3A%2F%2Fplayers.brightcove.net%2F6415959430001%2Fdefault_default%2Findex.html%3FvideoId%3D6389003621112

The intelligent way to shop and pay

Sharing success across the
Payments ecosystem

In rapidly changing times for commerce, participants in the payments ecosystem
can't afford to work alone. To support agentic commerce and the sharing of
transaction- or item-level intelligence, card issuers, sellers and brands need to
collaborate within a unified, single infrastructure.

When the payments ecosystem is tightly integrated:

* Consumers see benefits from their very first transaction, including easier
shopping, automatic savings, smooth payment options and personalized rewards.

e Retailers and brands gain deeper insights to drive bigger baskets by using real-time
data and receipt-backed reports to refine marketing strategies, develop targeted
promotions and boost ROI.

e Card-issuing financial institutions develop customized loyalty programs using
real-time data, increasing card usage and strengthening customer relationships.

The payments ecosystem is on an evolutionary trajectory, scaling from universally
available, transaction-level signals to deeper, differentiating, basket-level insights.

[t’'s time to transform your payment
operations.

FI1S

“What the market didn't fully anticipate was the speed and scale at which ecosystem
integration would redefine the payments landscape. The convergence of payments,
loyalty and digital wallets has created opportunities to reimagine the entire

shopping journey.”
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Robust yet innovative technology will be essential for shaping an agent-driven future.
And FIS® Smart Basket is rising to the challenge.

As a modular, funder-agnostic solution, Smart Basket is designed to use transaction
and basket intelligence to drive new value for consumers and businesses at the
point of sale. As commerce becomes more agentic, this purchase-moment insight
becomes even more important — helping to keep automated buying both personal
and trusted.

Bringing together offers, payments and loyalty for banks, credit unions, issuers,
merchants and consumer brands, Smart Basket is designed to simplify payment
processing transaction analysis and the delivery of hyper-personalized, targeted
promotions and seamless shopping experiences. With an advanced scoring engine
and real-time adjudication, it can offer greater value and convenience to consumers
and help businesses boost loyalty, too.

“FIS remains committed to deepening integrations and leveraging emerging
technologies like agentic Al to elevate the payments ecosystem. Our vision is clear: to
help transform every transaction into a moment of value creation for all participants.”

David Keenan, Global Head of Payment Networks, FIS
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Unlock the future potential Explore Smart Basket
of payments with FIS

Discover how FIS can help you harness transaction and
basket intelligence to optimize your payments strategy

It's time to prepare for a world where Al agents control shopping choices. in the age of agentic commerce.
With routing logic, incentives and real-time data, payments infrastructure becomes

even more vital — not only connecting processes and building trust but also guiding

decisions and generating value for all participants.

In the changing payments landscape, you must act now to stay ahead and seize
future opportunities.

Build the infrastructure needed to
Move more money your way and
unlock new growth.
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https://www.fisglobal.com/contact-us

Money at rest. Money in motion. Money at work.™

Our technology powers the global economy across
the money lifecycle.

Money
at rest

Unlock seamless integration and human-centric digital experiences while ensuring efficiency,
stability, and compliance as your business grows.

$ Money
IN Motion

Unlock liquidity and flow of funds by synchronizing transactions, payment systems, and financial
networks without compromising speed or security.

Money
at work

Unlock a cohesive financial ecosystem and insights for strategic decisions to expand operations
while optimizing performance.

This publication may contain forward-looking statements that are subject to risks, uncertainties, and
assumptions that could cause actual results to differ materially from those expressed or implied. Third-party
projections cited herein reflect the views of those third parties and not necessarily those of FIS. FIS assumes no
obligation to update any forward-looking statements except as required by law. Readers should not place undue
reliance on such statements.

About FIS

FIS is a financial technology company providing solutions to financial institutions, businesses
and developers. We unlock financial technology that underpins the world’s financial system.
Our people are dedicated to advancing the way the world pays, banks and invests, by helping
our clients confidently run, grow and protect their businesses. Our expertise comes from
decades of experience helping financial institutions and businesses adapt to meet the needs
of their customers by harnessing the power that comes when reliability meets innovation in
financial technology. Headquartered in Jacksonville, Florida, FIS is a member of the Fortune
500® and the Standard & Poor’s 500® Index. To learn more, visit FISglobal.com. Follow FIS on
LinkedIn, Facebook and X (@FISglobal).

fisglobal.com/contact-us
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This material is for information purposes only of the intended recipient. We have taken care in the preparation of
this information but will not be responsible for any losses or damages including loss of profits, indirect, special or
consequential losses arising as a result of any information in this document or reliance on it (other than in
respect of fraud or death or personal injury caused by negligence). Terms and conditions apply to all our
services. The content of this material may not be reproduced without prior consent of FIS.

Copyright © 2026 FIS. All rights reserved.
FIS and the FIS logo are trademarks or registered trademarks of FIS or its subsidiaries in the U.S.
and/or other countries. Other parties’ marks are the property of their respective owners. 4545629
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