TRENDS THAT PLAY A KEY ROLE
IN ASSET FINANCE MOBILITY

As we transition from ownership to usage-based models in the auto
finance industry, several key questions arise that will determine the
trajectory of this evolution. These questions involve assessing the
feasibility of new business models, the integration of emerging
technologies and the adaptability of current systems to meet future
demands. Let’s dive into four trends that are shaping the future

of mobility.

l Market evolution and the path to
mainstream adoption

The integration of advanced technologies such as automation, Al and
cloud computing into commercial lending practices is revolutionizing
operational efficiency, decision-making processes and customer service
delivery. Lenders are also leveraging solutions that help them redefine
the management of complex legal agreements, showcasing the powerful
combination of technology and traditional banking practices.

2 The future of vehicle ownership and
financing models

What will precipitate the shift from vehicle ownership to usage-based
models? Historical data shows a trend towards financing — leasing,
loans and subscriptions — indicating a potential tipping point already in
effectin regions like the U.K. and Europe. The growth of full-service
leasing and the introduction of innovative financing models suggest a
move towards more flexible and customer-centric solutions. The
evolution of electric vehicles and alternative drivetrains will further
influence this transition, necessitating adjustments in corporate fleet
management and consumer financing options.

Technological innovations driving the
3 mobility revolution

The advancement of technology is central to the future of mobility.

Asset finance platforms are evolving from proprietary systems to more
open, modular architectures that support rapid adaptation and
integration with broader ecosystems. The increasing reliance on Al and
machine learning to enhance decision-making and operational efficiency
is pivotal. As vehicles become more connected, the management and
utilization of vast data streams will become crucial in optimizing vehicle
use and customer experiences.

4 Adjusting to new market realities

As distribution models evolve and customer preferences shift towards
more digital experiences, the industry must adapt to these new
paradigms. From dealership models that incorporate digital tools to
enhance customer interaction to the seamless integration of online
platforms for service provision, the need for a robust and adaptable IT
infrastructure is clear. The future will likely see a greater emphasis on
digital retail models and customer-centric service platforms that reflect
the changing dynamics of vehicle sales and management.

The future of mobility is an intricate blend of technological innovation, financial
strategy and consumer adaptation. As we look towards a landscape dominated by
shared services, digital platforms and enhanced customer engagement, the mobility
sector must remain agile. By embracing these changes, stakeholders can better
support the growth of their businesses but also contribute positively to the broader
shift towards sustainable and efficient transportation solutions.

TALKTO US TODAY.

©2024 FIS and/or its subsidiaries. All Rights Reserved.



http://www.fisglobal.com/
http://twitter.com/fisglobal
http://www.fisglobal.com/contact-us
https://www.linkedin.com/company/fis

